THE ESSENTIALS OF

VIDEO MARKETING

Videos are also a lot more versatile than any other form
of content. Once you've mastered the art of making
videos, you can play around according to your needs.

VIDEO STRATEGY

Ensure your content reflects %
vour brand message clearly. L.
-

Create customer Persinds LD
|i]|'H£‘| YOur audience better.

L 4 l L 4
Build content around vour target
audience's interests.

]
u = | Manage a content library to
purpose your video content.

Maintain a consistent style for E

yvour videos.

NATIVE VIDEO CONTENT

Native videos are those that are uploaded
directly to each network.

Uploading videos this way is likely
10 get VOLU Imore engagement.

Native videos can be watched more easily by
your followers.

SHORTER VIDEOS

The human attention span is falling
(it is now <8 secs).

-

‘ I viewer's attention within that 5pdn.

Your video content has to grab the

i .
e .
=
g el
St
e - i
.
L
- i,
bt S,
TN
1 i i
| B y, N\
- | P o -
-& . e,
- ¥ |I II H"H.f: -\.\‘1 II | I|"I|
5
= L |r o . . Y [ | i I
Aty r gLt
. 4 K i -3l L
o - 1 L '
L F
mins _..:-"' d . | ":.-'K BOg Fg
: 4 i WY
ol I (Ui L
- = i I8 el & | —
— 1 | =l Y
1 L L
Y l\._'\ N
L L
il et P
x-‘;.lx e
il
_ . {ﬁ. . -.____ j':.-" —— s
L T . '\--‘\-' e s . ..__.-..'-.'_ — l__:-_.'\-\\_
— 3 . —— i i
e - e " )
# P L
# W g (0] N
-.:q. K Tl
H wh II A . II I'
L f
¥ | | I
| L |
i | '. '. I| {
| L F
i N AL N L e " 4
ol w T Gl = ".-\-'-"I '-:_:"“-
i ] e /i.:-'
_
Lo L2

TELL A STORY

B = Create a Hfi'ﬁl‘lg story arc
- - . bl -
*as — 1 and make it meaningful.

Appeal to customers emotionally
and provide a solution,

& B h0lve your audience by
' crowdsourcing content ideas.
kA 5 :

: Want to manage your brand's social media effectivaly?
Zoho Social

Sign up for Joho Sccial for free at zoho.comifsacial



